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1 Based on average engagements in Q2 21/22 vs. Q2 20/21
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1  Estimated earned conversation reach on Instagram and Twitter
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* Gross margin increase 120bps reported and 130bps at CER
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£1,216m
£1,143m

Net debt/
EBITDA

0.1x

Net debt/
EBITDA

0.3x
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https://eur02.safelinks.protection.outlook.com/?url=http://www.burberryplc.com&data=02|01|Annabel.Brownrigg-Gleeson@burberry.com|3f1136908abc481061a408d74bde35fc|8535436a46bb4cc6a9c99ec392e449ee|0|0|637061290064335112&sdata=lQSxti5s8krLG0OWF40d0P9SA2vJk1lnJVSKR/J8ulQ%3D&reserved=0
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*Guidance based on constant exchange rates
**Historical margins as reported with FY19 impacted by adverse FX (-110bps) and from FY20 adjusted operating profit is reported under IFRS16 (+110bps in FY20 v IAS17) 
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• Based on FX rates at 29 October 2021
• Note: all guidance based on FY21 CER 
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